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" Build your brand. Be distinct.
Maximise your brand equity.

) .Ignite interest and your profits!
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BE OUTSTANDIN

Consider how easily you can identify Coca-Cola,

Virgin or, BMW by their logos alone. You know
what they stand for and how they are perceived.
Great brands establish their worth in the minds of
prospects and consumer's, transcending their
product or service. This has been the strength of

the world’s most valuable brands.
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BE UNIQUE

Developing a unique selling proposition (USP), will
differentiate and position your company or product
in the mind of your prospective customers, against
your competitors' offerings. Crucial to the success
of your company, a USP will determine your ability

to stand-out and prosper in any economy.
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BE DESIRED

Emotions influence our desires, our motivations

and behaviour - outselling logic and facts 10 to 1.
Create a strong desire for your brand within the
hearts and minds of your prospects, by delivering
emotional benefits and you’ll increase your sales

and customer loyalty - enabling you to successfully

charge up to 200% more than your competitors.
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BE COMPETITIVE

Recession is no time to be battening down the
hatches - historically, companies that invest In
their brand by aggressively positioning and
promoting during an economic crisis, thrive and
increase their profits and marketshare - recession
separates the wheat from the chaff. The strong

brands get stronger and weak ones get weaker!
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